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1 . W H A T I S W I L D G L A S S ?
I N T R O D U C T I O N  



P R O D U C T O F F E R
T H E

B E C O M I N G  A B R A N D
C H A L L E N G E



Wild  G lass  is a mo v e m e n  t in w h i c h  i ts  i d e n  t i f y i n g  f e a t u r  es ar e the c a u s e  and 
c o n s e q u e n c  e  o f a mor  e s u s t a i n a b l e ,  e f f i c i e n  t and  h o n e s t  pr o d u c t i o n .  

Wi ld  G lass  uses  up to 100% r ecy  c led  g l a s s  in the pr o d u c t i o n  pr oc ess  and a cce  pt s
the def  ect  thr  ough  a u n i q u e  d e s i g n  l a n g u a g e  w h i c h  tr a n s l a t e s  to a new and u n i q u e  

r ange  o f g l a s s  c o l o r s  .

I n Wi ld  G lass  the w h o l e  is gr e a t e r  than  the sum o f i ts  p a r t s .  



W I L D G L A S S 
T E R R I T O R Y

UP TO 100% 
RE CYCLED GLASS  

WELC O ME 
I M P E R F E  CT IO N S 

NEW F ORMAL 
L A N G U  A GE 

WILD C 
OLOR 

D E F I N I N G  THE T E R R I T O R  Y



2 . A E S T H E T I C I M P E R F E C T I O N S : A N AT U R A L A D VA N TA G E
THE IMPA CT OF WELC O MING AE S T H E T I C  I M P E R F E  CT IO N S FRO M A MA N UFA  C T U R I N G  P E R S P E  CTIVE 



AE S T H E T I C  I M P E R F E  CT IO N S ARE 
N A TURA L  AND BEA UTIFUL  





WILD F L I N T  & WILD D ARK ARE 100% N AT U R AL  C O LORS,  NO C O L O R A N T S .  
WILD FL INT IS 100% MADE OF CLEAR PCR GLASS AND WILD D ARK IS MADE OF 100% D ARK PCR.  



NEW CASTING OF 
RECYCLED GLASS

4 DAYS UNTIL 
COLOR SETS

MARKET 
PRODUCTION

EXHAUSTIVE 
QUALITY CONTROL

FINISHED BOTTLES 
FOR THE CLIENT

C OST  P R O B L E M  1: C OL OR 
F I R S T  F O U R  D AY S P R O D U C T I O N  IS 

D I S C A R D E D  U N T I L  C OL OR I S P E R F E  

CTLY  HO M O G E N E  OUS 

C OST  P R O B L E M  2: P E R F E  CT GLASS 
2 5 %  OF T H E  P R O D U C E D  B O T T L E  S ARE 

D I S C A R D E D  A N D  R E T U R N E D  TO T H E  O VEN 

25% D ISCARDED 

$ $

T R A D I T I O N A L  RE CY CL E D  G L A S S  MANU FA C T U R I N G  P R O C E  SS 



NEW CASTING OF RECYCLED 
GLASS - FROM DAY 0

FUNCTIONAL 
QUALITY CONTROL

FINISHED BOTTLES 
FOR THE CLIENT

<10% D ISCARDED 

WILD GLASS  MANU FA C T U R I N G  P R O C E  SS 

0



WH Y ARE THE C ONSU MERS
 G O I N G  TO A C CEPT AE 

S T H E T I C  I M P E R F E  C T I O N S ?  

BECAUSE 
THEY  CAN 

TELL  A ST OR Y. . .  



3 . R U D E D E S I G N L A N G U A G E
THE NEED FOR A NEW SPECIES 



Welc  o mi ng  c o lor  and te x tur  e i m p e r f  e c t i o n s  in a ma rk  et used to c l e a n  
and cry  s ta l   c l e a r   pr o d u c t s  must  be done car  e f u l l y .

Whi l e  t h e s e  i m p e r f  e c t i o n s  in  man y pr o d u c t s  can be per  c e iv  ed b y the 
u s e r s  as def  ects  in a bad w a y , in o t h e r s  can be per  c e iv  ed as a u t h e n  t ic ,  

u n i q u e  and u l t i m a t e l y  as a sea l  o f q u a l i t y .

T he c h a l l e n g e  is to cr eate  a d e s i g n  l a n g u a g e  that  a l l o  ws f or the 
cr e a t i o n  o f a new  bo tt le  c o l l e c t i o n  that  e mbr  ac es and is e n h a n c  ed b y 

the pr o p e r t i e s  o f Wi ld  G l a s s .  



T H E  E N V I R O N M E N T  D E T E R M I N E  S T H E  I N D I V I D U  AL 



WILD GLASS R U D E  SPE  CIE S

UP TO 100% 
RECYCLED GLASS 
F or a mor e s u s t a i n a b l e  

manuf  a c t u r i n g   pr oc ess   and  a  w a y o f  
g e t t i n g   u n i q ue   g lass   pr o p e r t i e s .  

WILD C OL OR 
T he u n i q ue   c o lor  hues   and  its v 

a r i a t i o n s   ar e  a  d i s t i n c t i v  e
f eatur  e o f the Wi ld   G lass  br and. 

AE S T H E T I C  I M P E R F E  CT IONS 
I mperf  e c t i o n s   ar e  used  to te l l   a

s tory  o f  cr a f m a n s h i p   and  l e g a c y  to a,  
ho w e v er,  new  br and. 

R U D E D E S I G N L A N G UA G E
A new  l a n g u a g e   that   e n h a n c  es and  g iv  es  c o h e s i o n  to  a l l   the  o ther f 

eatur  es  m a k i n g   the  whole  gr eater  than  the  sum  o f the  parts .  



R U D E  DE SIGN LANGU A GE KEY S

- P R I M I T I V E  S I L H O U E T T E  S

- U LTRA-  SHOR T NE CKS ( CH O KER F I N I S H )  

- V ISU AL LY HEAVY 

- N A TURA L  LY ROUGH LO O KING GLASS 

- UN EV EN  GLASS D I S T R I B U T I O N  



4 . R U D E C O L L E C T I O N
CAT A LOG UE 



W I L D G L A S S R U D E C O L L E C T I O N

PILOT BOTTLE







W I L D G L A S S R U D E C O L L E C T I O N

FARM BOTTLE





W I L D G L A S S R U D E C O L L E C T I O N

MELEE BOTTLE





' '





W I L D G L A S S R U D E C O L L E C T I O N

BARREL BOTTLE







W I L D G L A S S R U D E C O L L E C T I O N

1919 BOTTLE







W I L D G L A S S R U D E C O L L E C T I O N

LANCE BOTTLE







5 . P R I M A C O L L E C T I O N
CAT A LOG UE 



W I L D G L A S S P R I M A C O L L E C T I O N

BORDEAUX BOTTLE





VIEWS EVERY 90º



W I L D G L A S S P R I M A C O L L E C T I O N

BURGUNDY BOTTLE



VIEWS EVERY 90º



W I L D G L A S S P R I M A C O L L E C T I O N

SPARKLING BOTTLE



---





W I L D G L A S S P R I M A C O L L E C T I O N

RHINE BOTTLE





DI S C  O VER WILD G L A S S  
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