DISCOVER WILD GLASS
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1. WHAT IS WILD GLASS?

INTRODUCTION
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Wild Glass is a movement in which its identifying features are the cause and
consequence of a more sustainable, efficient and honest production.

Wild Glass uses 100% recycled glass in the production process and accepts the
defect through a unique design language which translates to a new and unique
range of glass colors.

In Wild Glass the whole is greater than the sum of its parts.



DEFINING THE TERRITORY

100% RECYCLED GLASS

WILD WELCOME
COLOR IMPERFECTIONS

NEW FORMAL
LANGUAGE



2. AESTHETIC IMPERFECTIONS: A NATURAL ADVANTAGE
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"AESTHETIC IMPERFE CTIONS ARE
" NATURAL AND BEAUTIFUL
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WILD FLINT & WILD DARK ARE 100% NATURAL COLORS, NO COLORANTS.
WILD FLINT IS 100% MADE OF CLEAR PCR GLASS AND WILD DARK IS MADE OF 100% DARK PCR.




TRADITIONAL RECYCLED GLASS MANUFACTURING PROCESS
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25% OF THE PRODUCED BOTTLES ARE
DISCARDED AND RETURNED TO THE OVEN



~ NEWCASTINGOF
RECYCLED GLASS - FROM DAY 0
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WHY ARE THE CONSUMERS GOING TO
. ACCEPT AESTHETIC IMPERFECTIONS?

BECAUSQTHEY CAN
. TELL A STORY...



3. RUDE DESIGN LANGUAGE

EAESNEED FOR ANEW=SPECIES



Welcoming color and texture imperfections in a market used to clean
and crystal clear products must be done carefully.

While these imperfections in many products can be perceived by the
users as defects in a bad way, in others can be perceived as authentic,
unigue and ultimately as a seal of quality.

The challenge is to create a design language that allows for the
creation of a new bottle collection that embraces and is enhanced by
the properties of Wild Glass.
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100% RECYCLED GLASS

For a more sustainable
manufacturing process and a
way of getting unique glass

properties.

WILD COLOR

The unique color hues and its

variations are a distinctive
feature of the Wild Glass brand.

AESTHETIC IMPERFECTIONS

Imperfections are used to tell a
story of crafmanship and legacy to
a, however, new brand.

RUDE DESIGN LANGUAGE

A new language that enhances and gives cohesion to all the other
features making the whole greater than the sum of the parts.



RUDE DESIGN LANGUAGE KEYS

—2RPRili TEVE STE RO ELEEES
- ULTRA-SHORT NECKS (CHOKER FINISH)
- VISUALLY HEAVY
- NATURALLY ROUGH LOOKING GLASS

- UNEVEN GLASS DISTRIBUTION



4. THE BOTTLE PROPOSALS

FIRST VIEW AT THE CATALOG
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PILOT BOTTLE
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PILOT 750ml
550g

D76,2mm

*Dimensions and weight are subject to further adjustments.
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FARM BOTTLE
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FARM 750ml
550g¢g

D84 1mm

*Dimensions and weight are subject to further adjustments.
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MELEE 750ml|
5504

@D69mm

*Dimensions and weight are subject to further adjustments.
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BARREL 750ml
550¢g

D 86,6mm

*Dimensions and weight are subject to further adjustments.
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1919 BOTTLE
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1919 750ml
5504

@95mm

*Dimensions and weight are subject to further adjustments.
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LANCE
550

65mm

/8.8

*Dimensions and weight are subject to further adjustments.






5. MANUFACTURE FRIENDLY
DESIGNING CONSCIOUSLY THROUGH OUR EXPERIENCE



The RUDE collection was designed not only with the final consumer
in mind, offering bottles that are desired for their aesthetic qualities,
but with the manufacturing process aswell, since these same qualities

improve its efficiency, save costs and make it more sustainable.



1. CONSCIOUS LINES

The RUDE bottle collection was designed in a
way that facilitates the manufacturing process.

Form favors the glass distribution with subtle
curves where usually you would find straight
lines finishing on sharp edges and small radiuses,
which are usually way more problematic.




2. COLOUR & IMPERFECTIONS

Uneven colours and aesthetic imperfections are
welcome, allowing for less bottles to be discarded in
the manufacturing process resulting in amore cost
effective, eco-friendly and sustainable production.



3. LIGHTWEIGHT

All 700mI bottle models target the 600g weight
mark while the 750mIl models go as light as 550g.

This improves the glass distribution even more
and helps reducing the cost of manufacturing
obataining acompetitive price advantage and a
more sustainable product.




6. FINISHES COMPATIBILITY
AN EFFICIENT WAY TO EXPAND AND CUSTOMIZE THE COLLECTION



CHOKER DIAMETER STAYS CONSTANT THROUGH THE COLLECTION
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LANCE FARM PILOT BARREL 1919 MELEE
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